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Pera tiene a futuro mas potencial en su
biodiversidad que en los minerales
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SQUE VA A PASAR?
NEGOCTOS "PUROS"

"10D0S CONTRA TODOS”
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EL NUEVG CONSUMIDOR
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a range of factors when
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for-you snack ingredient
and packaging attributes
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SnackificaciOn

Snacking is no longer the optional extra, but the definitive occasion
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SNACKIFICACION
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SOLO QUITAMOS EL
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VERDE QUE TE QUIERC VERDE
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: 2027, the plant-based yogurt

Burritos con proteina “Pechuga” de Guisante 2018

: market would be worth $7.4 . imiall
Vegetal. 2018  billion $7.4 (Italia) FE )


https://www.livekindly.co/non-dairy-yogurt-sales-hit-7-billion/

LA NATURALIDAD ES... TRANSPARENCIA-CLEAN LABEL
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Brain Fuel
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SOSTENIBILIDAD Y HONEST IDAD...UNA OBLIGAGION
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CHOCOLATE: RENOVANDO "EL PLACER DE LA VIDA"

BENEFIT
CHOCOLATE

85% CACAO

DARK CHOCOLATE
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INGREDIENTES NATURALES... SFUNCIONALES?
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PACKAGING... MUCHO MAS ALLA
Ooho!

Water you can eat .
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SUNA NUEVA MANERA DE COMPRAR Y PENSART




TAKE HOME MESSAGE

SVPELAO

El covusumidor decidira No- bestora con vender
COAPYOr ANONOLO- pircAibpo productos, tendremos gue

gue el vender

e generon Loy produsctos

En una economia global y conectada
INNOVAR en nunestras empresas se ha conaertido en una
NECESIDAD
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